New Media: Promise and Peril    Instructor: Dirk Koning

COM 380

Course Description:

This class will examine voice, video and data history, present state and future evolution. Information will outline the positive applications and potentially negative applications of old and new media.

Course Purpose:

This class will help students evaluate media on various levels including technical, ethical, theoretical and applications. With the Information Era washing over us with tsunami force, individuals need a contextual benchmark of media’s role in society and culture to assess effects of future media on self and society.

Course Objectives:

1. COM 380 will assist the student in analyzing issues facing modern forms of knowledge generation and distribution

2. Students will develop the necessary background of theory and terminology needed to study this discipline.

3. COM 380 will help you to develop personal attitudes toward the media concerning ideology; power; effects; issues; ethics etc.

4. COM 380 will explore new media to establish a contextual reference between past, present and future.

5. COM 380 will seek to improve your critical skills in listening, observing, analyzing, deconstructing and creating media.

Discussion Topics
Communication Theory

Communication History

Communication Ethics

Communication and Social Control

Communication and the Constitution

Communication and Global Economies

Communication and Politics

Communication and Physiology

Required Texts

The Lorax by Dr. Suess

Being Digital by Nicholas Negreponte

Technopoly by Neil Postman

Additionally news articles, periodicals and web sites will be referenced for review

Course Evaluation
Position Papers (3 @ 10% each)


30%

Exams (2 @ 15% each)



30%

Participation





40%

Class Schedule and Syllabus

Jan. 8


Elements (fire,air,water,earth)

Jan. 15


Communication History

Jan. 22


Digital Physics for Poets

Jan. 29


Communication Theory

Feb. 5


Media Literacy

Feb. 12

Media and Social Change

Feb. 19

Exam

Feb. 26

New Media Interaction

March 5

Spring Break

March 12

Media and the Constitution

March 19

New Media Interaction

March 26

New Media Economy

April 2


Future Media

April 9


The Medium is the Message

April 16

So What

April 23

Exam

